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Simply Creative Products

Balance Ball Chair

Buy via Amazon: hitp://amzn.to/1BNARWG
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http://amzn.to/1BNARwG
http://amzn.to/1BNARwG
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A EXiste?

A ¢ Seuedamejoraf




®
Como NOvalidamunaidea
A Exposicioren losmedios
A No garantizguetengakonsumidores
A Alto trafico
A Especialmenteuanddaideaesun o Websiteo
A No garantizgueesagpersonaseardelmercadaneta
A Curiosos




Como NOvalidamunaidea

A Premios

AGanarpremiosnomoc‘)Mejornegocimueva)’) significa
gueseaalgodemuchamportancial consumidor

A cCualesonsusproblema?®

A Personaguelesogust® suidea




;Quemashace?

A Analizdacompetencia
A (Quiéneson lacompetencia
A Similarweb
A (Quiénesomprarsusproducto8
A (Cuantaiempollevanoperando?
A (Quiénesonsusseguidores
A Facebook
A Pinterest
A Twitter
A Snapchat
A «Cuantaraficotienensuswebsites?



http://www.similarweb.com/

;Quemashace?

A Entiendasumercado

Aosocial chiat e o
AGoogIeTrends

A Entrevistas

A Personales
A Telefénicas

A Skype

A Observaciones



http://www.google.ca/trends/

;Quemashace?

A Creamunacampanae Crowdfunding




;Quemashace?

A Encuestasumercadaneta

A Luegoderecogey analizadatossecundariosiecesitamformacionprimariay particular
detu mercademneta eriu areageografica

A Métodos

Correo

E-mail

Fax

Internet

Kioskosinteractivos
A Gratis opagado

A survata

A Google Consumer Surveys
A uSamp



https://www.survata.com/
https://www.google.com/insights/consumersurveys/home

®

Estudiosde Mercado




Casdtl: Flashnotes

A "The idea foFlashnotes.comas sparked when |
was junior at Kent State University. | started creating
these detailed study guides for our exams, and sold
my final exam guides for $10 a piece. Not only did
they sell, | was literally hunted down on campus by
more and more of my classmatesasily making
over $1,000. After this initial interest, | knew | was
onto something, and had my friends test out the idea
of selling study material in their own classes."



http://www.flashnotes.com/

Casa#2: Senor Sangria

A "To validate, | made some of my homemade sangria and | took it to a few
retailers and asked them if they would buy a sangria in a bottle that tasted
Bl Kaes SRSl S E atctiie 0 SN 0 R DR S T R AN R |
RN AV SR RS B R AR T seemed to really
able to do it on a commercial scale

A The second level of validation was running the numbers. | created a fairly
complex spreadsheet which | still use today. This spreadsheet allowed me
to understand how much money | would need to commit to this business
b5 1 1 B0 IR o o BV 0 U RN o T sl 08T J ) R [ I OSSR s B VAR R S s
guestions to people about the alcohol industry. These [two] steps were all
the validation | needed to have me move onto the next step."”
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Desarrollade
Cuestionarios




Comoayudaravalidandeas?

A Descriptivos

A Ayudanaaprendesobrelasnecesidadgsteresey deseoslelas
personas emdustriaparticulares

A Cuestionariosnlinea
A Facebook
A Twitter
A LinkedIn
A Email

A Profesionalede confianzaamistadeés empleadq®studiante$amilia
*s6losison parte dau mercadaneta




Herramientas

A Survey Monkey
A Qualtrics
A Google Drive



